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Competition and Markets Authority (CMA)
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status) A4, sl 5745 (code of conduct) H 8, dl°]E o]5*d (personal data
mobility) 214, 7138 E A =8l (open standards systems) 7l&, A AZ=215 9 5k
o] ¥ 744 (data openness) X%
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Office of Communications (Ofcom)
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Information Commissioner’s Office (ICO)
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2. A7 #E FAHS

Competition vs. Online Harms

- DMU ¢ AA=Z7]4 (Pro-Competitive Interventions, PCls) 3 5.2
dlol8 1 Jel st AnA} SA| 73} ”g—‘%%/‘é(mteroperablllty)ﬂr
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2. A7 #E FAHS

Competition vs. Online Harms
- Ofcom2 =2}l AH| 2~of thgh o] 82| b A SH. o} 7)<l =l v 3f
Aol thek Ade A28 ntdE S 93 FHl= Y59 T d YA e Vs
o 2=3

- Ofcom¥] A HA] % (code of practice) 7d A & &4 7} (economic
impact assessment)E 3l o]-8A} 3ZZ2lo|H Ao thst G T A7 2
71384 Ao gk & (balancing), A8 E o} 71 A ) (safeguard)
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3. 3= Avd 2 EHRd

S EAR=PAETE DY I e S R R I Rt AR,
. Data, Privacy, Competition, Communications, Content

SR = B TN PR R PR EY
a. Evidence driven and Effectiveness
b. Transparency
c. Coherence
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a. Evidence driven and Effectiveness

CMA 20199 U X" A 4A R 114 (Digital Markets Strategy)
D71 AEA ARl &2 2l Ao} w03, 7 A AT BBl ol
SEREPRRY

=
Q= auA e FH % 0
FESA R, AR U719 A o]

&) 3h= Al o] E7] ¥ (gatekeeper) 9 &= 284 = gl g0l wpel AlGF2AQ Aol w2

AR B o] =] A AL Ve, BAIHOA F 2 A 85 E AP A (ex ante) ¥ a1
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a. Evidence driven and Effectiveness

CMA 20194 Y X YA H 114 (Digital Markets Strategy)

@ dlolg et darg]Fol tieh 71=2 <l olalet T H S Aad ¢ A= AE7E=
TARAZE B A8 AT
- 713 €] -9l Data, Technology and Analytics Unit (DaTA) A #3lo] CMAL] & a1e] 53

Te
Hiolfoll th3k 71= 2?1 o] s of A& AlaLetes A<
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a. Evidence driven and Effectiveness

CMA 20194 Y X € A4 2F 1 314 (Digital Markets Strategy)
@ ekl TAFE O A G A 7Hmarket study) 2

- Furman Report (Unlocking Digital Competition, 2019) Annex D, Recommendation E o 4]

B a4l AhE ) Av) A 3 & (consumer harms) ol tj gk CMAS] A §H-E AL-&-5f o]

O A A Aol A o] Fof <] 3= kA Q) 74X Ab (value chain)ell thg A4 7 3

-HA Y H A Y 2 BLele] ]3] 9 9] F & o]l skal Hm A A 3 o 7 st

-HAY BAl A 875 = HB o] Al by 2 e A

AR OAE Aol 2 FATEE A 279 AEekE A
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-
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a. Evidence driven and Effectiveness

CMA 20194 Y X YA A A K 114 (Digital Markets Strategy)

@ Digital Market Unit (DMU) 414 A 1
- Furman Report= A2 d <318 & (machine learning algorithms) AF8-3} Q18X 5 wdo|
A8z} g s of W A ARl A E ek A] REE A B dieto] A
- CMATE & H a4 W1 9] Online Platforms and Digital Advertising Market Study &
Zhpsho] 1270 Eeke] WA R E S 2 v E A aekE S 2020 74 Al A
- CMAZ2] A 3192 Furman Reportol A A Al ¥ H 19ke] A4 ol A mped 5 7] 0 & A
DMUZE A x| &}o] g2 Al 4#] 9] (Strategic Market Status) AFAAFS A A 3},
35 7+ (Code of Conduct)< vl#3to] 33 Har
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a. Evidence driven and Effectiveness

Ofcom 2018d Addressing Harmful Online Content
-%ﬂﬂ%%ﬂ%%%fMﬁﬂxuwwhmwa%%ﬂm@7%m}«4

- You Tube 92} &< video-sharing platforms, 24 0| t]o] & &3t
]Hloié}éfv‘”u Google-Bing¥} #-2 tpdst AR E AAE 4= 9l
&oto] mj s = 2kl Fdl = gisk AT e ZAH Y 2 2E U

€ ?ﬂ] <t

FAB 20 BeA A
- eehel EHE A A e A B Aot BE B A FF ol
-2l el o] e wae] mEslE Aol te FA7) w3 ol 8ol e BA
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a. Evidence driven and Effectiveness

Online Harms White Paper ¢} Full Government Response to the
Consultation (Dec, 2020)

- 2221 o] &=} 2] ok A (safety)oll st 714 2] F=2] <]
B 2] 2

3] Zel =9 HO AA olFoA FAAs Zdl= =
AT 4 A= A eSS AA| S o =2 nld

- Ofcom- 7] 9 ¢] 52 & F-(duty of care) o] d§ol| o gt 7h=-5 & A gh 2¢}<l
SN A= ALY E FS B F5 7 (code of conduct) 52 A4 11 (soft law)

A
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a. Evidence driven and Effectiveness

Online Harms White Paper ¢} Full Government Response to the
Consultation (Dec, 2020)

- & WA A A A 8= FA| 2 e A= AT = A 2] FEl= 9} SE o Aol uthe)
M2} thAFS Al B3 (Category 1or 2 services)dto] x| AdtaL, EX £-39] 7| Sl A
7*7}7q 2l o] F-Z %] (publishing transparency reports) -3}

- Disinformation, Misinformation 9 A] &2}l 3| & F sl ARRFE = T2 o F
Fqoll 3
=
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b. Transparency

CMAZ} A A G 57332 WA TEEH S AYA e Wi el 32

ol A9k & A (fair trading), A & <] 7|4 (open choice), 215 <}

T4 (trust and transparency)©| 2= 3714 A4 2 5]
]

A e w2 WYTEEL A 94

AH-= Furman Report ©| % Digital Markets TaskforceE A H o}
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b. Transparency

Design Frameworks

-OARIZY A A NS $5 FFolA 875 = o] 84 A E
] &1 E 913 CMA, ICO, Ofcom ] &4 AR ANAl D Bk 324 &7
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b. Transparency

Algorithmic Processing

7k o2,

3

Al 3

- CMA (4 A3} An] =}l o

)
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- ICO (IFA] 5ol w2 A}

- Ofcom (Online content moderation®l 4|
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b. Transparency

Digital Advertising Technologies

ICO : FiL7]<(Ad Tech) 4F 3 A A 7F]) ZH(Real-Time Bidding) el
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b. Transparency

End-to-End Encrytion
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c. Coherence

PR 4B 8T

k5]
“

AAd ol B5e} B &

ﬂl
Hn
i
Hn

BN

Al

o}

- CMA+=

60]

=
2 &

eholu A] %

< TfAl, o] & AF X

A], Hlo] B B

@)
T

oA 44

7&}

EEEESR

27



c. Coherence

224l ¢2Hd A (online safety) 5
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c. Coherence

22}¢l ¢2Hd A (online safety) &5
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c. Coherence

- CMA, Ofcom, ICO9] 1A A~

Digital Regulation Cooperation Forum (DRCF)
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c. Coherence

Digital Regulation Cooperation Forum (DRCF)2] & WAHUYUZ
1L 43 AR T/ AL 2D

- 1CO, CMA, Ofcom-22021-2022 ¢ = Z ¥ (Digital Regulation Cooperation Forum: Plan of Work
for 2021 to0 2022) 2 E35}0] &3 P SJAA B e 22 AAs= EA] o, 8 =2kl A ARt
of 3 FA)AES AL AP el 5 & BT FHT S Ak
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4 A\ AP

|
CMA7Z} A|9Fe DMUE &3 A Y 7| F 9] AIZA &2
@ "@A rH (soft law) HA"S &8l FAskaL A& to =4 & Atsha,
@ A7 G AP AN o5 F-ahel] ShA] a9 &9 I A ZAAE R
85 = "4 AT AldH 7Hmarket study)9| 33",
@ gAE FANA L 7H = T2 AsE sk P& G wsks 93k 3B
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